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About the International 16 Days Campaign
Violence against women is a pervasive human rights violation, a public health crisis, and
an obstacle to equality, development, security and peace. In addition, women’s multiple
intersecting identities, which include class, race, ethnicity, religion, sexuality and
citizenship status, can serve to increase their marginalized status and vulnerability to
violence. It is estimated that one in three women throughout the world will suffer some
form of gender-based violence in her lifetime.
The 16 Days of Activism Against Violence Against Women Campaign uses the 16 days
between International Day For the Elimination of Violence Against Women (25
November) and International Human Rights Day (10 December) to reinforce that the act
of perpetrating violence against women is a human rights violation, and that ending all
forms of violence against women is a human rights issue. The 16 Days Campaign brings
the human rights framework to the heart of its work to ensure that both governmental and
non-governmental organizations are held accountable for acts of violence against women.
Over 2,800 organizations in approximately 156 countries have participated in the 16
Days Campaign since 1991.
The 16 Days Campaign call for the elimination of all forms of violence against women
by:
•
•
•
•
•
•

Raising awareness about gender-based violence as a human rights issue at the
local, national, regional and international levels
Strengthening local work around violence against women
Establishing a clear link between local and international work to end violence
against women
Providing a forum in which organizers can develop and share new and effective
strategies
Demonstrating the solidarity of women around the world organizing against
violence against women
Creating tools to pressure governments to implement promises made to eliminate
violence against women

Every year, a theme for the international campaign is composed in consultation with
women’s human rights advocates worldwide. The themes over the years were as follows:
•
•
•
•
•
•

1991/1992: Violence Against Women Violates Human Rights.
1993: Democracy without Women’s Human Rights . . . is not Democracy.
1994: Awareness, Accountability, Action: Violence Against Women Violates
Human Rights.
1995: Vienna, Cairo, Copenhagen, Beijing: Bringing Women’s Human Rights
Home.
1996: Bringing Women’s Human Rights Home: Realizing Our Visions.
1997: Demand Women’s Human Rights in the Home and in the World.
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•
•
•
•
•
•
•
•
•
•

1998: Building a Culture of Respect for Human Rights.
1999: Fulfilling the Promise of Freedom from Violence.
2000: Celebrating the Tenth Anniversary of the Campaign.
2001: Racism and Sexism: No More Violence.
2002: Creating a Culture That Says ‘No’ to Violence Against Women.
2003: Violence Against Women Violates Human Rights: Maintaining the
Momentum Ten Years After Vienna (1993-2003).
2004/2005: For the Health of Women, For the Health of the World: NO MORE
VIOLENCE.
2006: Celebrate 16 years of 16 days: Advance Human Rights ↔ End Violence
Against Women.
2007: Demanding Implementation, Challenging Obstacles: End Violence Against
Women!
2008: Human Rights for Women ↔ Human Rights for All: Celebrating 60 Year
of the Universal Declaration of Human Rights.
2009
Commit ▪ Act ▪ Demand: We CAN End Violence Against Women

The Annual Theme
Commit: We are All Responsible
Act: We Can All Make a Difference
Demand: We are All Accountable

(http://www.cwgl.rutgers.edu/16days/home.html)(18 Jan, 2009)

Jordan Campaign
During the past three years, the Jordanian National Commission for Women has led the
16 Days Campaign to Combat Violence against Women. For the year 2009, the JNCW
used a participatory approach in planning for the campaign through SHAM’A network.
SHAM’A members agreed upon activities for the campaign that would have the greatest
impact on marginalized women and girls in Jordan
JNCW took the responsibility of fundraising the campaign by sending proposals to
different donors, including UNIFEM and The Netherlands Embassy in Amman, and
raised a combined total of $21,310 JD. Accordingly the JNCW signed two agreements
with both parties to fulfill the campaign activities.
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SHAM’A’s Meeting
On the anniversary of the International Day
to Combat Gender-Based Violence on 25
Nov, 2009, the JNCW invited SHAM’A
members to prepare for the campaign
activities.
The meeting agenda was as follows:

• View and discuss the activities of the
campaign for the year 2009 with reference to
the campaigns of the past two years
•Agree on the Amman, Irbid and Aqaba events programs
• Adopt necessary provisions to support the success of the campaign
• Distribution of tasks between the members of the network to support the campaign
• Prepare press statements about the anniversary of the International Day to Combat
Gender-Based Violence
During the meeting, Mrs. Diana Shalabi, the manager of JNCW’s Women’s Complaints
Office, presented a plan for the campaign, including tactics to consolidate the efforts of
woman's rights non-governmental organizations and governmental institutions to engage
the civil society in confronting gender-based violence. These tactics included spreading
national public awareness messages, running a mass media campaign, and concentrating
on the legal prospective to provide the legal protection for victims of violence. The
campaign would target the different aspects of the Human Security and Social Protection
domain in the National Strategy for Women, which covers health, education, violence,
housing and shelter, food security, women-headed households, elderly women, poverty,
and disabled women. Each aspect of the Strategy listed above would have a special event
on the JNCW calendar. Also, Mrs. Shalabi proposed that the activities should reach out
to the different governorates in Amman, Irbid, and Aqaba to ensure they have an impact
on women in all regions of Jordan.
The campaign in each governorate will include lectures on violence against women, a
play about confronting gender-based violence, an NGO Services Gallery, film screening
about violence against women, musical performance, women’s production exhibition and
a kids’ area.
Also, Mrs. Shalabi presented the idea of having SHAM’A members visit women in
various institutions who are in need of either social or legal support. SHAM’A members
suggested conducting a visit to the following places:
•

The Elderly House in Al-Jwaideh
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•
•

Women’s Reform and Rehabilitation Center in Al-Jwaideh .
The Mental Health Association.

At the end of the meeting SHAM’A members signed up for visits; in addition, there was
an open discussion on any other suggested activities that should be carried out during the
16 days Campaign.
** for more a detailed information or supporting material about SHAM’A’s meeting see appendix No. 1.

Visits to the Elderly House in Al-Jwaideh, Women’s Reform and
Rehabilitation Center - Al-Jwaideh, and the Mental Health Association.
Using a human rights-based approach to
fight violence against women was a key
component in Jordan’s 16 Days Campaign.
The human rights framework asserts that
women’s rights are human rights, and
therefore women are equally entitled to the
protection, promotion and fulfillment of
these rights.
Eight representatives from SHAM’A visted
the Elderly House in Al-Jwaideh on 8th Dec,
2009, in order to learn more about the needs
of elderly women in Jordan.
SHAM’A representatives toured the house and viewed all facilities available to the
residents. At the beginning of the visit, the
representatives explained the purpose of the
16 Days Campaign, and the House Manager
spoke out about the social and health
reasons why elderly women move into the
house. In addition, the House Manager
emphasized the importance of continued
financial support to meet the daily needs of
the house residents.

5

On December 10th, JNCW representatives
visited the Mental Health Association. During
the visit, Mrs. Qazaz, the director of the
Association, discussed the problems and abuse
faced by mentally handicapped girls and
women, which includes physical abuse from
their parents or other residents, sexual
harassment, and other forms of exploitation
which severely violate their human rights. The
social stigma associated with mental
disabilities can exacerbate these problems, and
can lead to the alienation of mentally
handicapped girls even within their own
families.
The Woman’s Complaints Office
representative explained the role of the Office in assisting the mothers of handicapped
children, since they are often subject to emotional violence and stigma due the
circumstances of having a family member who is mentally disabled.
The final campaign visit was to the
Women’s Reform and Rehabilitation
Center on Jan 4th, 2010. The visit was
led by Mrs. Asma Khader, the JNCW
General Secretary, and representatives
from the media and NGOs who have
programs targeting women in the Center.
During this visit, SHAM’A members
learned about the conditions of the
women in the center. Mrs. Khader
stressed the importance of women in the
center having access to social reintegration programs upon release.

As a result of this visit, the JNCW decided to
establish a small committee to support
women in the center through providing legal
services, including access to legal
representation in court. This committee will
include the governmental and
nongovernmental organizations invested in
this issue. Also, the committee will create a
plan for future action to support the women in
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the center and their families.
** For more information or supporting documents related to the visits see appendix No. 2

Launch of the Campaign in Amman
On December 2nd, 2009, SHAM’A launched the
campaign at the Royal Cultural Center under the
patronage of H.E. Mrs. Asma Khader, with the
attendance of 300 participants from governmental
and non-governmental organizations, as well as a
number of interested individuals.

Schedule of Campaign Launch Ceremony:
11:00 – 11:05

The National Anthem

11:05 – 11:10

Holy Qur'an

11:10 – 11:20

Speech from JNCW Secretary General H.E. Asma Khader

11:20 – 11:35

Speech from SHAM’A’s Network Representative Ms. Iva AbuHalaweh
Announcing the Woman’s Complaints Office First Report and
SHAM’A strategy- Dr. Muna Mu’tamen & Mrs. Diana Shalabi
Launch of the Campaign Activities

11:35 – 11:40
11:40 – 11:45

Mrs. Khader’s speech highlighted the major achievements in combating violence against
women in Jordan, and focused on the necessary social and legal changes that must be
implemented in the near future to achieve equality and equal opportunity for women in
the development process.
In her speech, Ms. Iva Abu Halaweh emphasized the
role of the NGOs in combating violence against women.
She also discussed the importance of personal
responsibility: “Corporations and private individuals
should also be held accountable; cultural mores and
social traditions that subordinate women should be
challenged,” she said.
Ms. Abu Halaweh’s speech was followed by a
presentation of the Complaints Office’s first report,
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revealing the outcome of a study of the first 500 cases
received by the Office.
Next, Dr. Muna Mo’tamen presented the SHAM’A
Strategy, focusing on the network’s two-year action plan.
At the end of the ceremony, a candle was lit by H.E. Mrs.
Asma Khader, surrounded by SHAM’A members,
reaffirming SHAM’A’s and JNCW’s commitment to
ending violence against women. The name SHAM’A
means candle in Arabic, and the candle serves as a symbol
of hope for women survivors of violence in Jordan.
** For more information or supporting documents about the Campaign
launch in Amman see appendix No. 3

Outreach Activities in Aqaba and Irbid
The purpose of extending the 16 Days Campaign activities to the north and the south of
Jordan was to involve all sectors of society, including women, men and youth. Because
woman’s rights violations exist in all spheres of life – home, school, workplace,
elections, court, etc—it is important to engage all members of society in confronting this
problem. Violations of woman’s rights are interconnected: loss of woman’s rights in one
area may mean loss in another as well. At the same time, however, this means that an
advance in woman’s rights in one area improves many different aspects of women’s
human rights.
Working with men and boys is crucial to achieving
lasting social change that will promote women’s
human rights. Nevertheless, any involvement of
men and boys in this process must take into
account their current privileged position in society.
Too often, women’s voices and experiences are not
given the recognition, space and resources equal to
that of men. Violence against women exists within
a society which systematically perpetuates the
subordinate position of women; therefore, men and
women must participate equally in ending gender-based violence. In working with men
and boys, it is also important to work under a framework that views male violence as a
wide-spread social problem, not a private family matter.
On Dec 6th, 2009, SHAM’A launched the
campaign in Aqaba, under the patronage of the
General Commissioner of the Environment in
Aqaba. Mrs. Fatmeh Al-Henawi, manager of the
Princess Basma Center in Aqaba, introduced the
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goals of the 16 Days Campaign and encouraged JNCW to reach out to Aqaba to build a
culture committed to ending violence against women.
In addition, representatives from JNCW presented their current activities, introduced the
SHAM’A Network, and announced the campaign theme for 2009.
The same schedule was repeated in Irbid at Princess Basma Center with over 250
participants. Mrs. Fahmeiah AL- Azam, the Center’s manager discussed the challenges
that women faces specifically in Irbid.
Both events were extremely successful and well-organized, with a greater attendance rate
than planners had anticipated. These factors helped re-emphasize the campaign theme
that we are all responsible to combat violence against women.
**For more information or supporting documents about the outreach activities in Irbid and Aqaba see
appendix No. 4

Activities of the Campaign
Activities held in Amman, Irbid and Aqaba included:

Lectures : Two lectures about violence against women were held.
The first lecture discussed marital communications, and ways that
communication can be used to reduce violence against women in the
home, and was presented by Dr. Najwa Aref, a marital relations
expert. The second lecture was titled “Is violence an ordinary crime
from the psychological view?” and was presented by Dr. Mohamad
Habashneh.

Women’s Production Gallery: Since the campaign is to
support of women, SHAM’A, in cooperation with the Women Fund, hosted a Women’s
Production Gallery. Women who support their family through the sale of their products
were invited to sell them at these events held in Amman, Irbid and Aqaba.
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NGOs Booths: Over 60 NGOs who
participated in the campaign presented their
services and offered counseling to women
and families.
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Kids Area: Kids were also involved in the campaign, accompanying their parents and
families.

Theater: Za’al and Khadrah performed a play about woman’s rights, representing some
of the forms of violence against women and showing some of the social changes that are
necessary to secure women rights in Jordan.

Film screening: During the campaign the
Royal Film Commission showed three films that
depicted the problems faced by Jordanian women,
particularly gender–based violence. The films
included:
1) Kabten Abu Raed
2) The Female Police
3) My City

Musical Performance: As the final activity
in the governorates’ campaign, SAHARA band performed in a concert, playing songs
that honor women’s achievements and their role in the society.
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** For more information or support documents about the campaign activities see appendix No. 5

Final Ceremony of the 16 Days campaign
On December 23rd, 2009, the Jordanian National Commission for Women marked its
efforts and the efforts of its partners in combating all forms of violence against women
forms at the end of the annual international 16 Days Campaign. In addition, the
ceremony celebrated 16 years of JNCW’s achievements, as well as the thirtieth
anniversary of Jordan’s declaration of the Convention on the Elimination of Violence
against Women (CEDAW), all under the patronage of Her Royal Highness Princess
Basma Bint Talal. Over seven hundred participants who are concerned with women
issues in Jordan attended the event.

The Jordanian National Commission for Women highlighted its main achievements in the
past sixteen years by presenting one film about women in Jordan, and another about the
participation of Jordanian women in local government and JNCW’s role in strengthening
women's participation in municipal councils. The film included interviews of members
of the board talking about their personal experiences as women in local government.
Following JNCW’s presentation, Mr. Ali Shabo, the Residence Coordinator of the
United Nations in Jordan, gave a speech on the advances of women’s rights in Jordan as a
result of CEDAW.
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Her Royal Highness Princess Basma Bint Talal then gave a speech expressing gratitude
to JNCW and all governmental and nongovernmental organizations for their efforts to
improve the lives of Jordanian women.

Finally, women from the fields of justice, education and municipal government were
interviewed to focus on the role of women in those particular fields.

** For more information or support documents about the Final Ceremony of the 16 Days campaign see
appendix No.6

Media Coverage :
Thoughout the campaign the JNCW Media Coordinator, Mr. Rana Shawer, with the help
of the media team, covered all our activities and carried out an action plan to reach the
largest amount of the society population.
The Jordanian Television network also broadcasted two documentaries about the
campaign. The campaign activities were published in the national newspapers, and Radio
Farah and other private radio stations played campaign announcements and broadcasted
special spots and interviews about the campaign activities.
** For more information or support documents about the media coverage see appendix No.7
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Launch of the Campaign in Amman

16

Appendix No. 4

Outreach Activities in Aqaba and
Irbid

17

Appendix No. 5

Activities of the Campaign

18

Appendix No. 6

Final Ceremony for the 16 Days
Campaign

19

Appendix No. 7

Media coverage

20

